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"Axe Megaclicker"

The "Axe Megaclicker" game was developed to support the new deodorant Axe Click
advertising campaign "Don’t miscalculate!"

By his selfhood the player has "to enchant" the whole bunch of fetching girls, walking in
the park. The game provides for the "chain" of girls necessary to be "picked up".

The game was released under the following slogan: "Click for more girls! Become an Axe
Megaclicker!"

Your general task is to "pick up" as many girls as possible.

The game provides for the necessary "chain" and you must click for the girls in
accordance with the order established. If you catch a girl with brown hair, but dressed
differently, the girls will "feel aggrieved" and run away, leaving you alone. When you
collect the entire chain, the girls will reward you. In addition you have clicks (points)
added to your scores.

If you don't "save" the girls, they will get frightened, and you'll have to click for them again.
Be careful, hitches are all around you!

Axe Click Bodyspray will be of invaluable help to you.

Features

- vivid isometric graphics

- unique gameplay

- 9 levels

- 3 characters: a student, a macho and a hunk

- drawbacks: the Cop, the Old lady, the Skater, the Dog
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More examples of white label games.
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